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Banking institutions play a critical role in any economy, and their
stability is crucial to the economic development of a nation. The
wave of corporate scandals that rocked the industry left the public
with a loss of conﬁdence. Efforts have since been channeled by
banks towards developing their corporate governance mechan-
isms, except that the aspect of ethical leadership and how it
translates to a bank's corporate reputation has not received sufﬁ-
cient attention. The dataset presented the perception of employees
in selected deposit money banks in Nigeria. A multistage sampling
technique was used to elicit data from the employees. Inferential
statistics such as correlation, and regression analysis were adop-
ted. The data collected focused on the impact of ethical leadership
on corporate reputation. It also provided information on the sig-
niﬁcant factors affecting ethical leadership as well as the measures
of corporate reputation. The survey data when analysed can be a
pointer in determining the unique ethical leadership predictors
that could enhance a bank's reputation.
& 2018 The Authors. Published by Elsevier Inc. This is an open
access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/).vier Inc. This is an open access article under the CC BY license
.ng (O.A. Onakoya).
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Dubject area Business Management
ore speciﬁc subject area Corporate Governance
ype of data Tables and ﬁgures
ow data was acquired Field Survey (Questionnaire)
ata format Raw, analyzed
xperimental factors Proportionate, stratiﬁed, and purposive sampling of bank employees
across all grades in eight selected deposit money banks in Lagos,
Nigeriaxperimental features Descriptive and inferential statistics
ata source location Lagos, Nigeria
ata accessibility Data are attached to this articleValue of the data
 Dearth of empirical studies on ethics management in Nigeria.
 Data describes perception of the employees on the personal ethics of CEOs, ethical programs,
ethical culture, and corporate reputation in their organisations.
 Dataset can be used to explore other research interests such as ethical leadership as a predictor of
ﬁnancial performance, corporate social performance, and earnings management among others.
 Dataset can be used by academia, bank practitioners, and regulatory authorities to evaluate ethics
management in banks.
 The dataset can also be used to identify speciﬁc ethical leadership factors as predictors of corporate
reputation1. Data
Dataset provides raw descriptive and inferential statistics on the relationship between Ethical
Leadership and Corporate Reputation. Figs. 1–4 provide data on selected characteristics of the sample,
such as gender (Fig. 1), age (Fig. 2), years spent on the job (Fig. 3) and highest education level attained
(Fig. 4). Table 1 provides the validity test results on the research instrument (questionnaire), Table 2
provides data on correlations for the variables used in the empirical analysis, and Table 3 provides
data on the estimates of the regression speciﬁcation: Corporate reputation¼ f (CEO ethics, Ethical
Culture, Ethical Programs).Fig. 1. Gender distribution of respondents.
Source: Researcher's Field Survey (2017).
Fig. 4. Highest education distribution of respondents.
Source: Researcher's Field Survey (2017).
Fig. 3. Years spent on job by respondents.
Source: Researcher's Field Survey (2017).
Fig. 2. Age distribution of respondents.
Source: Researcher's Field Survey (2017).
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The dataset presented focuses on the inﬂuence of ethical leadership on corporate reputation of
selected Deposit Money Banks in Nigeria. Data was gathered from employees in selected Deposit
Money Banks with the aid of a close-ended questionnaire designed by the authors, based on the
works of Refs. [1–4]. We got responses from ﬁve hundred and seventy three (573) participants who
duly completed the administered questionnaire. Responses from the questionnaire were extracted
into Microsoft Excel, and subsequently coded and inputted into Statistical Package for the Social
Sciences (SPSS) Version 22. We performed data analysis by applying inferential statistical tests which
Table 1
Validity test: Ethical leadership and corporate reputation. Source: Researcher's Field Survey (2017).
Measurement Loading Indicator reliability Error Compose reliability Ave. variance
variance estimated
Z0.7 r0.5 Z0.8 Z0.5
Ethical leadership
Moral 0.7777 0.6048 0.3952 0.9443 0.753
Empathy 0.8522 0.7262 0.2738
Fairness 0.7228 0.5224 0.4776
Conﬂicts 0.8442 0.7127 0.2873
Long term 0.6977 0.4868 0.5132
Trust 0.7849 0.6161 0.3839
Fairness 0.7652 0.5855 0.4145
Tone 0.6859 0.4705 0.5295
Reward 0.7666 0.5877 0.4123
Doc Codes 0.6854 0.4698 0.5302
Eth Ofﬁcer 0.7643 0.5842 0.4158
Train Prog 0.6889 0.4746 0.5254
Auth 0.7281 0.5301 0.4699
Corporate reputation
Product Quality 0.8817 0.7774 0.2226 0.9038 0.8707
Financial Soundness 0.8526 0.7269 0.2731
Global Competitiveness 0.8775 0.77 0.23
All loadings in Table ** are signiﬁcant at po0.0001.
Table 2
Correlation: Ethical leadership and corporate reputation.
Variable CEO_Ethics Eth_Cul Eth_Prog Eth_Lead Corp_Rep
CEO_Ethics Pearson Correlation 1
Sig. (2-tailed)
Eth_Cul Pearson Correlation 0.655** 1
Sig. (2-tailed) 0.000
Eth_Prog Pearson Correlation 0.263** 0.393** 1
Sig. (2-tailed) 0.000 0.000
Eth_Lead Pearson Correlation 0.829** 0.851** 0.689** 1
Sig. (2-tailed) 0.000 0.000 0.000
Corp_Rep Pearson Correlation 0.230** 0.324** 0.570** 0.468** 1
Sig. (2-tailed) 0.000 0.000 0.000 0.000
** Correlation is signiﬁcant at the 0.01 level (2-tailed).
Table 3
Regression - Inﬂuence of Ethical Leadership on Corporate Reputation.
B β Std. Error t-test p value
(Constant) 0.918 .203 4.528 p = .000
CEO Ethics 0.026 .026 .047 0.564 p = .573
Ethical Culture 0.132 .102 .061 2.149 p = .032
Ethical Program 0.613 .523 .043 14.095 p = .000
Model Summary: R = .584, R2 = .337, Adjusted R2 = .334, F (3, 569) = 48.824, p = .000
Dependent Variable: Corporate Reputation; Std error- Standard error; B= Unstandardized co-efﬁcient; β = Beta, p value =
signiﬁcance value
Source: Researcher’s Field Survey (2017)
O.A. Onakoya et al. / Data in Brief 19 (2018) 847–852850
O.A. Onakoya et al. / Data in Brief 19 (2018) 847–852 851involved multiple regression analysis and descriptive analysis. The study population comprised of
fourteen-thousand-one-hundred-and- forty-seven (14,147) employees based in the Lagos ofﬁces of
the eight (8) selected banks, whilst the sample size obtained through the sample size calculator was
seven hundred and forty-three (743) employees. Five (5) of the eight (8) banks accounted for 53.7% of
the total deposit base, and 53.68% of total asset base of all Deposit Money Banks in Nigeria as at 31
December 2016 [10]. A multi-stage sampling technique involving proportional-to-size, stratiﬁed and
purposive sampling was adopted for the study. Lagos was chosen as the scope of study because
seventy-percent (70%) of commercial activities takes place in Lagos-State, whilst all the selected
banks have their head-quarters in Lagos-State. The questionnaire was self-administered to the
respondents who voluntarily completed the research instrument. Ethical issues such as prior consent,
anonymity, and conﬁdentiality of respondents among others were taken into consideration. The
authors established that the respondents were knowledgeable about the background, purpose, and
study variables of this research.
The study identiﬁed three (3) key measures of ethical leadership from literature [1–5], and three
indicators of corporate reputation [6–8]. The population comprised of employees from the level of
trainee to executive director, and all the stratiﬁed job functions in the selected banks under con-
sideration. A cross-sectional survey design using a questionnaire instrument was used to elicit data
from the respondents. Similar works that have used ﬁeld survey instrument to obtain data can be
found in works by [1,9]. The questionnaire was divided into three parts; demographic variables,
ethical leadership factors and corporate reputation indicators. Demographic factors reported include
respondents' gender, age, marital status, highest education level, job function, job position, and years
spent on the job. A ﬁve-point Likert scale of equal interval (ranging from strongly disagree (1) to
strongly agree (5)) was used as the measure of responses. The data was analyzed by multiple
regression using the Statistical Package for the Social Sciences (SPSS) software Version 22. The dataset
is useful for bank managers to understand the key factors required to enhance ethical leadership and
consequently their ﬁrms’ corporate reputation.
Table 3 above presents estimates of the analysed data based on the model speciﬁcation. Estimates
show that ethical culture and ethical programs have positive signiﬁcant inﬂuence on corporate
reputation, while CEO's ethics show a positive but non-signiﬁcant effect on corporate reputation. The
dataset provides useful insights for bank practitioners, regulators and other stakeholders to under-
stand the role of different measures of ethical leadership in inﬂuencing corporate reputation.Acknowledgements
The researchers acknowledge the support of Covenant University for providing support and
sponsorship for this research workTransparency document. Supporting information
Transparency data associated with this article can be found in the online version at https://doi.org/
10.1016/j.dib.2018.05.094.Appendix A. Supporting information
Supplementary data associated with this article can be found in the online version at https://doi.
org/10.1016/j.dib.2018.05.094.
O.A. Onakoya et al. / Data in Brief 19 (2018) 847–852852References
[1] S.A. Eisenbeiss, D. Knippenberg, C.M. Farbrach, Doing well by doing good? Analyzing the relationship between CEO ethical
leadership and ﬁrm performance, J. Bus. Ethics 128 (2015) 635–651.
[2] M.E. Brown, L.K. Trevin ~o, D.A. Harrison, Ethical leadership: a social learning perspective for construct development and
testing, Organ. Behav. Hum. Decis. Process. 97 (2005) 117–134.
[3] J. Casson, A Review of the Ethical Aspects of Corporate Governance Regulation and Guidance in the EU. Occasional Paper
8, Institute of Business Ethics (2013) 1–44.
[4] D.M. Mayer, M. Kuenzi, R. Greenbaum, M. Bardes, R. Salvador, How does ethical leadership ﬂow? Test of a trickledown
model, Organ. Behav. Hum. Decis. Process. 108 (2009) 1–13.
[5] K. Kalshoven, D.N. Den Hartog, A.H.B. De Hoogh, Ethical Leadership at Work Questionnaire (ELW): development and
validation of a multidimensional measure, Leadersh. Q. 22 (1) (2011) 51–69.
[6] C.J. Fombrun, Reputation: Realizing Value from the Corporate Image, Harvard Business School Press, Boston, 1996.
[7] R. Chun, Corporate reputation: meaning and measurement, Int. J. Manag. Rev. 7 (2) (2005) 91–109.
[8] P.M. Feldman, R.A. Bahamonde, R.A. I.V. Bellido, A new approach for measuring corporate reputation, RAE-Rev. Adm.
Empres. | FGV-EAESP 54 (1) (2013) 53–66.
[9] P. Neves, J. Story, Ethical leadership and reputation: combined indirect effects on employee organizational deviance, J. Bus.
Ethics 127 (1) (2013) 1–15.
[10] CBN, Financial Stability Report, 2016.
